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An Empirical Study on the Acceptance Intention of

Fresh Agricultural Products Consumers in Omni-channel Retailing
—Based on TAM and VAM Model
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Abstract: Starting from the perspective of consumer cognition-emotion-behavior process, based on TAM
and VAM theories, and taking into account the characteristics of omni-channels and fresh agricultural
products, omni-channel self-efficacy, omni-channel perceived value with four constituent dimensions
(functional value, emotional value, social value, and seamless-consisten experience value) and omni-chan-
nel perceived risk are revised in this paper. A fresh agricultural product consumer omni-channel retailing
acceptance model is constructed, and the structural equation model is used to make an empirical analysis of
407 omni-channel consumers of fresh agricultural products. The results show that omni-channel self-effica-
cy has a significant positive effect on the four dimensions of omni-channel perceived value of fresh produce
consumers and on omni-channel acceptance attitude, and has no significant impact on omni-channel per-
ceived risk; that all thefour dimensions of omni-channel perceived value have a direct impact on the forma-
tion of omni-channel acceptance attitudes. Among them, functional value, emotional value and seamless-
consistent experience value have a significant positive effect on omni-channel acceptance attitude, and social
value has a negative effect on it; that omni-channel perception risk has no significant impact on omni-chan-
nel acceptance attitude; and that omni-channel acceptance attitude significantly affects omni-channel retai-
ling acceptance willingness.

Key words: fresh agricultural product; omni-channel retailing; acceptance intention; perceived value;

TAM; VAM; structural equation model
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