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Abstract: With the rapid economic and social development as well as different social status and economic
roles, women become “upstarts” in the eyes of enterprises. How to conquer woman's heart is thus particu-
larly important. Based on Green and Brock's Narrative Transportation Theory, data of 600 female consum-
ers in different ages have been analyzed in this paper with a structural equation model (SEM). The results
not only prove the narrative transportation effect of social media tourism narratives, but also confirm how
different dimensions of social media tourism narratives influenced female consumers’ destination cognition
and affection. In addition, this study validates the mediating role of “self-referencing” between female con-
sumers destination cognition and affection.
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